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Spring will be here soon. It’s the season of renewal and growth. We can take stock of where we are relative to where 
we have been and look forward and plan to continue to grow and change.  That is certainly true at CAM as we strive 
to become a better museum.

Last year—last Spring, the museum was recovering and rebuilding from the toll of COVID. David Flatt arrived to 
become CAM Director with just a skeleton of the former staff—there was not even staff for the front desk. It was a 
daunting situation.  But with the meager but very capable staff and supportive volunteers and docents, he led the way 
back and we grew back a lot over the last year.

CAM is on course to become a better and more successful museum thanks to his leadership and efforts. David kept an 
eye on the statistics—the numbers. Our presence on the WEB has grown substantially. Through the year all the other 
numbers grew too. He reported gains in every category: visitors, Sunday rides popularity grew, gift shop sales, tours, a 
variety of returning and new events, and more were all coming back.  If there was a way to keep track of the data, he 
did. It is all looking very positive.

Expanding in new directions, he offered a succession of a variety of vendor shows essentially to see which were most 
successful in order to plan for 2023. He created new and strengthened existing connections with the Sacramento com-
munity and other entities as well. It was a busy and positive year. The data is there. CAM is back and better than ever.

As many of you now know, David Flattis leaving at the end of February.  I think I can speak for all of us who want to 
acknowledge his success and thank him for all the work and long hours. His leadership has brought CAM back suc-
cessfully from a very uncertain situation and set the museum on a trajectory for a bright future.

However, we are happy to announce that CVF board member Karen McClaflin has accepted the position of Executive 
Director, beginning March 1. Many of us know Karen from her previous stint as ED from 2006 thru 2016. Welvcome 
back Karen!

Mike Whelply
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docents needed
Each year, Free Museum Day typically draws tens of 
thousands of Sacramento area community members to 
local museums to experience the fascinating art, cul-
ture, and history of the region. This year nearly 20 local 
museums are collaborating to present a hybrid, two-day 
FREE Museum Weekend on March 4-5. Please con-
tact Ralph Carbone faclab@yahoo.com to confirm your 
availability to help for this event.



Exhibits &
Education
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From tree to the road
Wood had been the staple of automobile construction early on, a natural progression given that the auto’s ancestry lies 
with horse-drawn buggies and the stately coaches of the nineteenth century. The introduction of the Pullman sleeper 
car further enhanced the use of wood furnishings in vehicles. By the end of the 1800s, train passengers could ride in 
luxury and comfort, surrounded by mahogany with inlaid mother-of-pearl or cherry wood. During the early years of the 
twentieth century, a majority of automobile bodies were paneled in wood. (1)

The evolution of horse-powered transportation, from wooden 
horse-drawn wagons, such as the Dutch Wagon or New En-
gland Pleasure wagon of the 1600s and 1700s to the Conesto-
ga wagons was a long slow process. When civilization’s search 
for faster and stronger transportation evolved into using steam 
and gasoline power at the beginning of this century, it was not 
surprising that the vehicles were made mostly of wood. Our 
need for utilitarian vehicles rather than passenger-carrying 
sedans had engineers designing light-weight steel-and-wood 
trucks and wagons, which replaced horse-drawn express wag-
ons.

The wooden station wagon, as we know it, came out of this period. Manufacturers sold rolling chassis that allowed body 
builders to install their own custom-built bodies. Companies such as Post in Farmingdale, New York; Parry in Indianap-
olis, Indiana; Hoover in York. Pennsylvania; and J.T Cantrell in Huntington, New York jumped onto the bandwagon, so 
to speak. Initially these new wagons were called Suburbans, Combinations, or Country Clubs, but really, they were all 
depot hacks. They featured wooden structures with wagonette style tops.

These companies built wagon bodies that suited the transportation needs of families and the public but also found use 
on ranches and with small businesses as produce and goods haulers. They were fitted to every kind of vehicle, but the 
most popular and enduring was the Model T Ford.

Meanwhile, there was a clientele looking for some fancier versions to use on the estates and country clubs of Long 
Island, the Jersey coast, the Upper Peninsula of Michigan, and the Catskills. These wagons were the perfect foil for the 
social set, offering custom styles that carried their estate or club name embossed on the door, like traveling royalty

Continued on Page 4

Actually, the first recorded powered wagons were 
electric, but by 1910 the White Motor Company had 
developed the White Steam Depot Wagon, an open 
vehicle featuring three rows of seats similar to a horse-
drawn wagon. Chase, Buick, and Pierce-Arrow also 
offered wooden depot hack-style wagons with wag-
onette tops and seating for six or eight.
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Continued from Page 3

However, a change was in the wind. A mahogany-paneled woody station wagon was built by Healy and Company in 
New York to a design prepared by J.R. Mclauchlen of Cadillac custom body. It was mounted on a 1922 Cadillac chassis 
and featured stylish wood paneling and ribbing, whitewall tires, and three rows of seats. It was the hit of the social sea-
son on the Jersey coast in 1923. This Cadillac woody lifted the status of the lowly depot hack from a simple method of 
transportation to a traveling social statement.

The thirties got off to a deadly start. The stock market crash of 1929 struck a near-fatal blow to much of the auto indus-
try. Not only did many of the minor players in the auto-building business close up shop permanently, but thousands of 
businesses in the aftermarket were forced to call it quits.

Apart From the few manufacturers who did manage to 
carry on building aftermarket station wagons, Ford was 
now virtually the only source of production station wag-
ons. Henry Ford had the foresight to purchase the town 
of Pequaming and the half-million acres of hardwood 
forests surrounding it on Michigan’s Upper Peninsula. 
From these forests came the maple framing and birch 
paneling for Ford’s new station wagon. Ford had been 
buying lumber from the mills on the peninsula for the 
framing on his Model Ts, but he opened his own Iron 
Mountain sawmills in about 1922. The station wagon’s 
newfound status came with a price that put it out of the 
reach of the common folk. Its popularity with hotels 
and private resorts for guest transportation and with the 
wealthy for transportation to and from their private es-
tates was, in a way, a return to its utilitarian roots when 
wagons were considered “depot hacks.”

In Europe the woody was called an “estate car” or “shoot-
ing brake.” These vehicles looked like the American station 
wagon but were custom built for wealthy owners who could 
afford such luxuries. Models were built on production chas-
sis from Rolls Royce, Bentley, Wolseley, Delahaye, and His-
pano-Suiza.

As the war approached, the market was 
doing quite well selling a wide selection of 
wagons to upscale clients. Plymouth intro-
duced its new passenger chassis version in 
1940, assembled using components sup-
plied by Pekin Wood Products and U.S. 
Body and Forging.

Ford continued to dominate the market 
with its crisp new 1940 model. Gone were 
the suicide doors, which were replaced with 
front-hinged units featuring full glazing. 
Ford delivered close to 10,000 Standard 
and Deluxe station wagons that year.

Continued on Page 5
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Continued from Page 4

Chrysler arrived on the market in March 1941 whith a 
new Town and Country series. Its station wagon styling 
featured a rounded “barrel-back,” which was structurally 
framed in white ash with molded Honduran mahogany 
paneling. This new Chrysler was quite a departure from 
the station wagon concept. Its four door configuration was 
designed to carry up to nine passengers with a huge trunk, 
steel roof, full glass, and all the comforts of a regular sedan. 
Before the start of the war Chrysler managed to build just 
1,995 of these beauties.

With the cessation of hostilities there was only a short breathing space before manufacturers returned to building civilian 
automobiles. A shortage of materials caused immense problems as Detroit resumed production, but wood wasn’t one 
of them, and by the end of 1946, The Big Three all had a mix of wood wagons, sedans, or convertibles rolling off their 
production lines.

As expected, Ford was the first back into the marketplace in late 1945. Ford’s vehicles were unchanged from the 1942 
models, except for minor trim alterations. However, great things were being prepared on the drawing boards.

By 1948 the automobile industry was once again ap-
proaching full speed. Packard introduced one of its most 
stylish wagons with the Station Sedan. This steel struc-
tured four-door, six-passenger wagon was built by Briggs 
manufacturing and featured a chunky set of ribbed door 
panels topped by beautifully styled side window frames 
that flowed into a wood-framed tailgate. Designed by Al 
Prance, this gracious model won many international de-
sign awards, including a gold medal from the New York 
Fashion Academy for the interior, and styling awards 
from shows in Monte Carlo, Italy, Switzerland, and Ven-
ezuela. Unfortunately, this was about as good as it got as 
the Station Sedan was expensive and sold in low numbers.

In late 1949 Chevrolet introduced a new line of wagons 
to replace their “wood” wagon. This new all-steel wagon 
featured “wood-grained” body moldings that simulated 
the traditional wood framing, just as Oldsmobile had pro-
duced with the Futuramic.

Chrysler was slower to follow. The Chrysler Division, 
DeSoto, and Dodge reintroduced the station wagon mod-
el in 1949 to join Plymouth with its dual line of all-steel 
wagons and separate Town and Country models. These 
wagons featured an unusual molded-steel spare tire carrier 
contoured into the tailgate.

Ford managed to delete some of the flaws that had bugged traditional wood wagons. The new Ford/Mercury wagons fea-
tured an all-steel structure that practically stopped the body squeaking and much of the wind noise, and it theoretically 
extended the life of the wagon by designing the body with bolt-replaceable wood panels.

Continued on Page 6
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At this stage, all Ford station wagons had used 
solid maple framing. but the 1949’s framing 
was steel covered with paneling created using 
the latest in electronic technology. These were 
formed using a microwave bonding press thar 
squeezed a group of phenolic resin-coated wood 
pieces together to form a frame blank. The pan-
els were created with a similar process that used 
an outer layer of maple over an inner layer of 
ash. This allowed the panel co be formed easily.

Woody station wagons were not just an American product. The British and French both had their own variations on the 
same theme through the same years. The French built some interesting Simca woody wagons based on Fiat Topolinos 
along with some Delahayes and Citroens.

Across the channel the British were also sawing away, building custom shooting brakes and estate wagons for the lords 
and masters of the great estates to use as hunting and fishing wagons. They used a wide variety of marques including 
Ford Pilot V-Ss, Rolls Royce’s, and Bentleys.

Detroit no longer liked wood. The new steel age had arrived. There was plenty of it, and it didn’t rot, fade or peel, but 
outside suppliers were still very active. Builders like Cantrell offered a collection of standard model bodies for all kinds 
of commercial chassis including One Ton GMCs, Chevrolets, and Dodges. Cantrell and Huntington had become the 
last vestiges of the carriage-building trade where craftsmen hand-built automobile bodies.

Buick’s Roadmaster and Super Estate wagons were now 
the last GM wagons to use traditional woody framing 
in white ash with mahogany paneling. These wagons 
were built at Ionia, using a partly assembled Buick body 
that was shipped to Ionia, built up as a station wagon, 
and then shipped back to Buick complete, ready for fi-
nal assembly. In all, Buick sold 2,500 wagons that year, 
and these were the last of the “wooden dinosaurs” built 
by or for any Detroit manufacturer. (2)

In our current era of practicality, wood is once again a detail reserved for the very wealthy. Restored vintage woodies 
are among the most desirable-and expensive- of all classic cars. And on the new car market, automakers from Jaguar to 
Toyota still look to walnut, oak, and mahogany to give their higher-priced automobiles a touch of elan. (1)

(1) Wood Details, Rob Leicester Wagner, Friedman/Fairfax, 2000

(2) Woodys, David Fetherston, Motorbooks International, 1995
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News from the Research Library and Archives

Back in November, we had a researcher visit us from the Moal Coachbuilders of Oakland, CA.  He was wanting to do 
some research from the Everett Duncan Collection, a collection that the museum inherited from the World of Speed 
when it closed in late 2020.  Moal Coachbuilders specializes in restoring vintage sports cars and construction of one-off 
parts for these vehicles.

Moal Coachbuilders acquired a job of a mid-50’s In-
dycar that was never finished but mostly complete.  
The car was one of a few all new streamlined cars and 
team owner Howard Keck commissioned Norman 
Timbs to design a new car after sending him to Eu-
rope to study the latest race car designs.  After design 
and testing models in Pasadena at Cal Tech’s wind 
tunnel, Quinn Epperley was to build the car.  The 
car was advanced, light and quite robust for the era.  
Duncan went to work at Quinn’s shop in December 
1954.  Duncan was an avid photographer of his work 
endeavors.

On a biographical note, Everett Duncan went to work 
for famed race car builder Kurtis Kraft in 1946.  In 
1954, Duncan joined Quinn Epperly, who pioneered 
the “laydown Offy” car design.  This design mounts 
the four-cylinder Offenhauser engine inclined to the 
left for improved aerodynamics and weight distribu-
tion.  Duncan’s cars saw action all over the U.S., from 
the dirt overall tracks of Southern California to the 
famed Indianapolis Motor Speedway.  Epperly-Of-
fenhauser cars took first and second place at the 1958 
Indy 500.  Some of Duncan’s other race cars included 
the Munson ¾ Midget, the Demler Special, and the 
Keck Streamliner.

Ron Grantz
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The Steve Saleen Exhibit will leave the Museum after Free Museum Weekend, March 
4-5, and will be replaced by the “Woodies” Exhibit. A docent inservice will be pre-
sented on Wednesday March 15, 2023. The exhibit will open to the public on Sat-
urday, March 18, in conjunction with a Docent Car Show in front of the museum.

2019 Annual Membership Meeting
friday, march 24, 5 -8  pm

If you are a Gearhead Member, we invite you to join us for our Annual Membership Meeting 
where we will update you on our successes of 2022 and give you a peek ahead at our 2023 
plans. The 2022 Docent of the Year and Volunteer of the Year awards will be presented. Coffee 
and desserts.
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Exhibit Area Choice: 

All of the Cal Expo buildings offer excellent traffic flow. Please indicate below 
three preferred buildings and/or areas.  We will do our best to accommodate.  
Returning vendors have opportunity to request the returning space before 
11/01/22 with a 50% deposit. 

1 _________2 __________ 3__________ Returning 2022 location  ________ 

Approvals: 
Please read all of the information, policies, and terms of this agreement on both 
sides before signing below. Your signature indicates that you have read and 
agree to abide by the terms of this contract between John Buck Enterprises, Inc. 
d.b.a. Rod Shows, Cal Expo and its governing body.  

Authorized Signature:___________________________ Date:___________ 

Print Name:___________________________Title:  ____________________ 

April 28 - 30, 2023  
Cal Expo Fairgrounds - Sacramento, California 

 

WWW.RODSHOWS.COM Phone 1-877-ROD-SHOWS(763-7469) 
 

Fax 1-844-763-7469 
 

Deadline for Requesting Returning/Early Space is November 1, 2022 

Exhibit Space Agreement: 

Please accept my Commercial Exhibitor contract for the  
Sacramento Autorama.  My firm’s requirements are as follows: 

Company_____________________________________________________ 

Contact _________________________ Title _________________________ 

Address ______________________________________________________ 

City____________________________  State________  Zip   _____________ 

Phone __________________________  Fax    _________________________ 

Cell_____________     E-Mail  _____________________________________ 

Web Address __________________________________________________ 

Onsite Contact ___________________ Cell   __________________________ 

California Seller’s Permit Number__________________________________ 
A CA Sales tax # is Mandatory to sell. Go to www.boe.ca.gov or call 800-400-7115. 

Products/Services: ______________________________________________  
No sale or display of products not listed above.  Please attach a larger list if needed. All 
products listed are subject to approval by show management.  No Subletting allowed. 
 

Exhibit Space Requirements:  
Space is sold in 10 feet of frontage (10 feet depth inside and 15 feet depth outside).   
Includes 2 Set-Up passes, 2 Exhibitor passes per 10 feet of frontage (with a maximum of 
10 Set-Up passes & 10 Exhibitor passes per company) & 1 Parking Pass per Company.  

 Please Check a box 

Indoor Space:     10 ft x 10 ft booth is $600 each.   
 

Outdoor Space:   10 ft x 10 ft booth is $400 each.  
Semi and Trailer Pricing:        20x50 and up $2500 each.  
Booth size requesting:    ________ d     x     ________ w   =   $ _________ 
Indoor corner space an additional $250 (Limited Availability)      $  __________ 
Electricity: 1 duplex outlet at 500 Watts     @ $150.00   ea.    x ___     $ _________ 
Additional electrical fees will apply to anything over 500 Watts.  
($250 after 03/01/22)      
Carpet Package (10x10)    Circle Color   (Black, Red, Gray or Blue)  
($250 after 03/01/22)        @ $150.00 ea. x ____   $ _________                                     
Additional Set-Up  pass         @ $15.00    ea.               x ____ $ _________ 
Additional 3-Day Exhibitor pass   @ $60.00 ea.   x ____ $ _________ 
Additional 3-Day Parking pass         @ $45.00 ea.   x ____ $ _________ 

Legends Dinner  This will sell out!   @ $70.00 ea. x ____   $ _________ 
Friday, April 28th @ 5:00 pm  Cal Expo Turf Club. 
Turf Club is located at Cal Expo on the south side of the Racetrack Grandstands. 

  Total  $ _________ 

Less Deposit:  (50% minimum due by 11/01/22)        $ <                > 
Remaining Balance Due (Full payment Due by 03/01/23)   $ _________ 
After 03/01/23 20% late fee ill be added to your remaining balance due.    $ _________ 

All Final Balances Are Due March 1, 2023  
Credit Card provided will be charged for balance due on 03/01/2023.  

Balances not paid by 03/01/2023 will forfeit all exhibit space and monies paid.  
All contracts are subject to the prior approval of Rod Shows  

Contracts without deposits & signatures are considered unconfirmed & non-binding. 
Exposition Policies: Continued on the back of this agreement. 

Payment: 
Make your Company Check or a Money Order payable to: Rod Shows 
Please mail to: 2209 E. Baseline Rd.  Suite #300 - 300,  Claremont, CA 91711 

OR 
VISA-M/C  Name on Card:_______________________________________ 

Card # ____________- _____________- ______________- _____________ 

Exp Date:_______/_______ 3 digit security code (back of card)___________

Card Billing Address Numbers ___________Card Billing Zip ____________ 

Signature_________________________________ Date__________

Exhibitor Information:   This is a Rain or Shine Event. 

Set Up Hours:   
Wednesday,  April  26   4:00 p.m.  to   8:00 p.m.    Vendor Move-in 

      4:00 p.m.  to   6:00 p.m.    Exclusive to Vendors* 
Thursday,      April  27   8:00 a.m.   to   4:00 p.m.    Vendor Move-in 

  8:00 a.m.    to  10:00 a.m.   Exclusive to Vendors* 
*Vendor trailers will only be allowed to drive into the Buildings to unload at these times. 

Friday,      April  28    12:00 p.m.  to  8:00 p.m.    (Vendors may enter 1 hour 
Saturday,  April  29   10:00 a.m.    to  8:00 p.m.    early each day at main gates 
Sunday,     April 30    10:00 a.m.   to   6:00 p.m.   to restock and refresh booth) 
Move Out Hours:  
Sunday,     April 30          6:30 p.m.  to  11:00 p.m.** 
** Move Out begins immediately after the Awards Ceremony ends.  (approx. 6:30 p.m.) 

Exhibit Booth Availabilities: 

Office use only: ______/_______/_______/_______/_______/_______   

Approved _____________________________      

Building # __________  Space # ___________      

Building A Floor 
Building A 
Mezzanine 

Building B Floor 

Building B 
Mezzanine 

Building C Floor 

Building D 

Building C 
Mezzanine 

72nd 

volunteers needed
CAM will displaying two cars at this year’s Autorama at Cal Expo. We’ll need 20 volunteers to 
set up, staff, and remove 2 cars from our booth April 29 thru April 30. The scheduled shifts are:

	 Thursday 4/27 Set-Up 8AM - 4PM: Road Crew delivers cars.
	
	 Friday 4/28: 12-3PM, 2:30-5:30PM, 5-8PM
	
	 Saturday 4/29: 10AM-1PM, 12:30-3:30PM, 3-6PM,  5:30-8PM	    2 Persons  per     	
												                 shift
	 Sunday 4/30: 10AM-1PM, 12:30-3:30PM, 3-6PM

	 Sunday 4/30: 6:30PM Road Crew return cars to CAM

1 day exhibitor passes will be provided and Cal Expo charges $10 for parking.

The plan is to drive the Model A and the Crestliner to Cal Expo on Thursday April 28 and set 
up the space.
Volunteers will staff the booth in 3-hour shifts per the above schedule. Ideally, the persons 
covering the 3-6 PM Sunday shift will be the road crew volunteers who will return the cars to 
CAM.

To volunteer, please contact Glenn Rondeau: grondeau4765@att.net
Or:

Add your name to the sign-up sheet at the front desk.
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As an automotive journalist Gabe currently writes 
for LBI Limited as well as the duPont Registry 
writing weekly automotive articles on both as-
signed and pitched topics. He also hosts his own 
website  AutoSaga. His current ride is a 1986 Nis-
san 300ZX.

Gabriel ionica
Cam communications coordinator.

Social Media Manager

Automotive Writer

Every year, up to 50,000 people around the world are selected for the United 
States’ visa lottery, out of around 14 million applicants. By the mid-1990s, the 
European Union had opened up movement within the continent. After that, 
the system actually started to become more diverse, though Europeans still 
made up a significant portion of the lottery recipients.
In 2009, the Ionica family hit the jackpot, and Gabriel and his parents found 
themselves in Sacramento. Gabe’s father, Valeriu a former member of the 
Romanian Army, now works for Kaiser Permanente. His mother, Anca has 
established a bakery offering Romanian specialties.
Gabe joined the 5th grade of Madison Elementary school before attending 
Sacramento’s East Side Charter School. After graduating from Center High 
in Antelope, he enrolled at Sacramento State where he graduated with a BA 
journalism major and a minor in communications.

After college Gabe began his career as a “Brand Ambassador” for 
ElectraMeccanica. Founded in Turin, Italy in 1959 as Intermec-
canica by Frank Reisner, the company began by building perfor-
mance parts and racing cars. ElectraMeccanica was formed in 
2015, adding a chapter to Intermeccanica’s brand story but also 
sparking something entirely new. It is a Canadian designer and 
manufacturer of environmentally efficient electric vehicles. The 
company’s flagship vehicle is the innovative, purpose-built, sin-
gle-seat EV called the SOLO.

In September 2021,Gabe joined the museum Staff. As Communications Coordinator for the museum, he handles all 
communications-related tasks including social media, email blasts, website content, and any other task that happens to 
need doing.

As Social Media Manager for EuroSunday, he oversees the Instagram and Facebook pages of their local “cars and coffee” 
style car show. Gabe’s duties include creating and publishing posters indicating upcoming shows and interacting with 
the community.
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The engine is a Super Six with a combination of side and overhead valves rated at 29 horsepower driving a three-speed 
manual gearbox, while the brakes are all-wheel drums. The suspension may sound a little primitive with live, leaf-
spring axles front and back.

It could be argued Essex was the starting point for the passenger car configuration we are familiar with today. In fact, 
looking at the basics of the 1929 Essex, not a lot has changed in terms of basic design when compared with any modern 
rear-drive sedan.

This 1929 Essex roadster is on loan from Pit Crew Member Richard Markwell

New on the floor

Essex automobiles were produced by the Essex Motor Company between 1918 and 1922. The Essex Motor Company 
was initially a subsidiary of Hudson, but Essex became a part of the Hudson lineup in 1922, surviving until 1933 when 
they adopted the Terraplane badge.

While Henry Ford may have been the pioneer of cheap, mass-produced cars in the form of the iconic Model T, Essex 
was a significant American brand during the early 1900s. The company was the first to bring affordable enclosed, steel-
framed and steel-roofed cars to market, beginning in 1922.

Essex cars were designed to be moderately priced cars which would be affordable for the average family. Proving dura-
ble, their capabilities were checked upon and confirmed by AAA and the United States Post Office. In 1919, an Essex 
completed a 50-hour, 3,037 mile, endurance test in Cincinnati, Ohio, at an average speed of 60.75 miles per hour. The 
early Essex cars also captured many hill-climb records. In a special Essex race car, Glen Shultz won the 1923 Pikes 
Peak Hill Climb.

Initially, Essex marketed a line of touring 
cars (open four-door cars with canvas tops), 
which was the most popular body style of cars 
in production at the time. While Essex added 
an enclosed sedan in 1920, it was the intro-
duction of the 1922 closed coach, priced at 
$1,495 ($23,115 in 2020 dollars), $300 above 
that of the touring car. By 1925, the coach 
was priced below the touring car. While Hen-
ry Ford is credited with inventing the afford-
able car, it was Essex that made the enclosed 
car affordable.

In 1928, the big news was the introduction of 
four-wheel mechanical brakes. Essex boasted 
“piano hinge doors” which were exceptionally 
strong. An advertisement shows a man fully 
supported by an open door to demonstrate 
the strength of the hinge.


